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COMPLETION RATE ISN’T GOOD ENOUGH

And the rate is lower in low-income communities..

56%



Good news:

Completions are up!



To meet students 
where they are. 

We designed FYF social 

channels:
Get educated. 

Spread the word. 
Host an event.

Plus, we created three toolkits for supporters.





The Results.



R E S U LT S

AWARENESS. AWARENESS. ENGAGEMENT.ENGAGEMENT.

Supporter Campaign Student Campaign
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157,570
Total Impressions1

3,852
Engaged sessions2

(31% of sessions)

18,715,262
Total Impressions3

0.81% 
Link click through rate4

1NCAN social media impressions + FYF.org sessions
2FYF.org sessions that performed an action
3Paid social + FYF organic impressions + social influencer impressions
4Fafsa.gov link clicks/impressions



154,858
Campaign clicks to fafsa.ed.gov

D R I V I N G  S U C C E S S :



www.collegeaccess.org

Join  us!


