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Australia’s Position in Global Student Mobility

Chart C4.2. Distribution of foreign students in tertiary education, by country of destination (2010)
Percentage of foreign tertiary students reported to the OECD who are enrolled in each country of destination
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International Student Enrolments to Australia (2009-11)
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AUSTRALIA'S
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Strong Regulatory Environment

« Education Services for Overseas Students Act (2000) and Code of Practice
— Regulates education providers participating in international education
— Protects Australia’ reputation for delivering quality education
— Safeguards interests of international students

« Tertiary Education Quality and Standards Agency
— One agency to set standards for tertiary education institutions
— Responsible for quality assurance
— Enforces ESOS Act

* Immigration reform
— Streamlined visa processing for international students at universities
— Post-study work rights
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Support for Internationalization

« Scholarships and financial aid

— Australia Awards A$325 million/year for international scholarships
supporting 7,000 students, researchers and professionals.

— OS HELP
« Australia in the Asian Century

— $37 million AsiaBound grants program for 10,000 Australians to study
abroad in Asia

* International Education Advisory Council

— Development of a national, long-term strategy for the international
education sector (December 2012)
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Australia’s Global Education Brand

* Education brand established in 2002
— Study in Australia
* New brand ‘Future Unlimited’ launched in 2011
— Extensive consultation with sector, students
— Brand licensed by more than 200 organisations
— Marketing collateral and video
* Redevelopment of Study in Australia website
* Global Social Media Strategy
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Examples of Marketing Collateral
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